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Giffgaff are a brand known for making positive change within

the mobile phone industry. They use a combination of video

and animations/doodles within their marketing materials to
create varying media with a surrealistic feel.

They look at what other companies in the industry are doing
wrong and change their practice to ensure positive change
and more affordable contracts for their customers. Their target
audience are people looking for a good deal, which is the same
as the target audience for refurbished phones.

The only problem is that because Giffgaff are known for their
affordable mobile phone deals, people aren’'t aware that they
do refurbished phones.

In summary, the brief asks for a PR campaign that encourages
people to think of Giffgaff when they think of refurbished
phones. Rather than persuading people that refurbished is
better, Giffgaff want the focus to be on those in the 18-35 age
bracket who are wanting affordable tech and already would
consider a refurbished phone.

The brief also makes clear that the campaign should look and
feel Giffgaff, and should follow their graphic design standards,
especially regarding colour palette.
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Why Have |
Chosen
his?

| have chosen this brief because out of all the

briefs available to choose r, this one most

aligned with what | have most enjoyed doing
previoushy.

When | looked at previous adverts for Giffgaff, they

have used a combination of animation, video nnri

photo editing, and that is what I've most enjoyed
doing in previous tasks.

| have used techniques learned in the animation
module to create ani content for a charity in
rry free time, and this is the brief | felt most
passionate about based on this.

| am also in the age bracket for their target

| feel | can give good insight into what their
audience might wcmt to see and persuade them to
think of Giffgaff n they want to buy a
rn—-Turtu ied phone.




Graphic Design Standards
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Graphic Design Standards
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Refurbished = Giffgaff

Find a way to make the
fact that Giffgaff don't
have physical stores
an advantage rather
than a disadvantage

/

Convince their
audience (18-35) to
buy a refurbished
phone from Giffgaff
rather than
competitors

N

Educate on the
benefits of choosing
Giffgaff:

- Largest range of
refurbished phones
- Up to 24 months
wdarranty
- Next day delivery
- 80% battery health
guarantee
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